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Charities may suffer as the downturn wears on
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September 2009
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Cut backs in general spending
Trend data
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“Do you expect to cut back on your spending in any of the following areas in the next 12 months?”
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Cut backs in giving to charity
By age, social grade and gender
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Contact: Rebecca Molyneux, Researcher
T: 020 7426 8867

E: rebecca.molyneux@nfpsynergy.net
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