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Cut backs in general spending

“Do you expect to cut back on your spending in any of the following areas in the next 12 months?”

O Definitely not O Probably not O Not sure O Yes, probably O Yes, definitely

Eating out 4% -16% _ 31% 33%
Clothing 594 -17% _ 35% 25%
Weekly food shopping -6% -25% _ 32% 20%
Petrol -8% -25% _ 27% 20%
Gas bill -9% -25% _ 27% 17%
Giving to charity -9% -26% _ 19% 15% <
Fair trade or organic products -71% -23% _ 17% 15%
—6(I)% —4(I)% —2(I)% 0% 20I% 40I% 60I% 80I%

Base: 1,000 adults 16+, Britain. f S (J
Source: Charity Awareness Monitor, Nov 08, nfpSynergy n p yn S rgy
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Cut backs in general spending- demographic

segmentation

“Do you expect to cut back on your spending in any of the following areas in the next 12 months?”

Giving to charity

50% -
O Yes, definitely
45% -
O Yes, probably
40% -
35% -
25%
30% -
15%
25% 1 12%
20% -
15% A
0,
10% A 19% 19% 21%
5% -
0% T T .
Total Given in last 3 Not given

Base: 1,000 adults 16+, Britain.

Source: Charity Awareness Monitor, Nov 08, nfpSynergy
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Changes In charitable giving- last year and next year
“Looking back over the last year or so, would you say that you or your household has given to charity more
or less than in previous years? / Looking forward to the year ahead, do you expect you will increase or cut
down on the amount you give to charity?”
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Base: 1,000 adults 16+, Britain.
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Changes in giving over the last year

“Looking back over the last year or so, would you say that you or your household has given to charity more

or less than in previous years?”

14%
Given more
26% O Nov 08
. O May 08
59%
Given the same amount
55%
18%
Given less
14%
9%
Not sure
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Base: 1,000 adults 16+, Britain.
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Changes in giving over the last year- demographic
segmentation

“Looking back over the last year or so, would you say that you or your household has given to charity more
or less than in previous years?”

70% A
O Given more

60% A

50% ~

40% A

30% ~

20% A 18%

14%

10% -

2%
1
0%
Total Given in last 3 months Not given

Base: 1,000 adults 16+, Britain.
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Changes in giving over the last year- demographic
segmentation

“Looking back over the last year or so, would you say that you or your household has given to charity more

or less than in previous years?”

70% A

60% A

50% ~

40% A

30% ~

20% A

10% -

O Given the same amount

59%

64%

48%

0%

Total

Base: 1,000 adults 16+, Britain.
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Changes in giving over the last year- demographic
segmentation

“Looking back over the last year or so, would you say that you or your household has given to charity more
or less than in previous years?”

70% -
O Given less

60% A

50% ~

40% A

33%

30% ~

20% A 18%

13%

10% -

O% T T T 1
Total Given in last 3 months Mn
Base: 1,000 adults 16+, Britain.
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Changes in planned giving for the next 12 months

“Looking forward to the year ahead, do you expect you will increase or cut down on the amount you give to

charity?”

7%

Give more

14%

58%

Give the same amount

64%
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22%
Give less
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Changes in planned giving for the next 12 months

“Looking forward to the year ahead, do you expect you will increase or cut down on the amount you give to
charity?”

70% -
O Give more

60% A

50% ~

40% A
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20% A

0, -
10% 7% 8%

5%

O% T T T 1
Total Given in last 3 months Not given
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Changes in planned giving for the next 12 months

“Looking forward to the year ahead, do you expect you will increase or cut down on the amount you give to

charity?”

70% A
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O Give the same amount

58%

64%

41%

0%
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Base: 1,000 adults 16+, Britain.
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Changes in planned giving for the next 12 months

“Looking forward to the year ahead, do you expect you will increase or cut down on the amount you give to

charity?”

70% -

60% A
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0% -

@ Give less
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Changes in charitable giving over the last year among
regular donors

“Looking back over the last year or so, would you say that you or your household has given to charity more
or less than in previous years?

Given to charity by SO/DD in

Given to charity in last 3
last 3 months

100% months
b -
90% 18% O Given more o
33% °
80% - O Given the same 42%
amount
70%
0 O Not sure
60% -
O Given less
50% - 64%
58%
40% - 56%
51%
30% -
20% -
5% 3%
10% 7] }U/n FaYaV4
0, 70
9% 13% ove 12%
0%
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Base: 1,000 adults 16+, Britain. f S ~
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Changes in planned giving for the next 12 months
among regular donors

Looking forward to the year ahead, do you expect you will increase or cut down on the amount you give to
charity?”

Given to charity by SO/DD in

Given to charity in last 3
last 3 months

100% months
b -
8%
] 12%
90% - 17% O Give more 2904
80% - O Give the same
amount
70%
0 O Not sure
60% - 64%
O Give less 66%
50% 1 69%
70%
40% A
30% -
9%
20% ~ i 506
% - 8%
10% 0 19% T 16%
0% LEL %
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