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Respondent demographics

What we know about the organisations that fill
In the Virtual Promise questionnaire
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Number of employees In your organisation

50% -
45% A
40% A
35% A
30% -
25% 1 22%
20%
15%
10%

5%

0%

1-10 11-25 26-60  61-100 101-500 500+ No
answer
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Annual turnover of your organisation

50%
45% o
40% o
35% A
30% o

25% A
21%

20% - 18%

15%

10% 6% 7%
596 1 504 4% 4% 4% 30 l
12 m m BB R mw N

<£10k £10k- £51k- £201k- £1.1m- £5.1- £10.1m- £15.1- £25.1m- £50.1m+
£50k £200k £1m £5m £10m £15m £25m £50m
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In which country Is your organisation based?

100%
90% -
80% A

71%

70% -

60% -

50% o

40% A

30% A

20% A 15%

10% - 6%
3% 2% 2% 1%

0%
UK Canada USA Australia Ireland Other No answer
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What is your particular expertise or role?

| 38%

Communications

IT/Internet

| 37%

Management

| 29%

128%

Fundraising

| 25%

Marketing

Strategy

122%

Creative/Design

| 18%

Service Delivery

111%

Campaigning/public affairs

Governance

110%

Finance

| 9%

Legal 4%

1 14%

No answer

| 18%

0% 5%
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Site functionality and use of the web

&
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What facilities/functions do you currently
have on your website? (Top 12)

Information materials
Downloadable files

Links to other sites

News and regular updates

e-mail enquiry service
Information about job vacancies
e-mail newsletter

Fundraising via credit/debit cards
Enquirer sign-ups/registration
Searchable online database(s)
Sign up for regular donations e.g. direct debit

e-mail marketing/fundraising

Virtual Promise 2005: The power of the internet for charities
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83%
82%
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81%
64%
47%
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46%
39%
32%
32%
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40% 60% 80% 100%

(
nfpSynergy‘

Base: 250 respondents  ideas insights information



What facilities/functions do you currently
have on your website? (Next 12)

Ability to make a paperless job application

| 29%

| 26%

Purchase of goods/services via credit/debit card

Online picture library/resource

| 24%

Campaigning and online activism

| 24%

Chat group and/or online community

Streaming video clips

Purchase of publications via credit/debit card

Online polling/market research

Personalised content

Online customer support

Relevant interactive training courses or games

Online grant application process

T 20%
118%
[ ]18%
117%
L 113%
F ]13%
T 110%

71 6%

0%
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What faclilities/functions do you plan to have on
your website In the next 6 months? (Top 12)

e-mail newsletter 22%
Online picture library/resource 20%

e-mail marketing/fundraising

Sign up for regular donations e.g. direct debit

Purchase of goods/services via credit/debit card

Chat group and/or online community

Purchase of publications via credit/debit card

Personalised content

Searchable online database(s)

Online polling/market research

Fundraising via credit/debit cards

10%

0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 50%

News and regular updates

&
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What faclilities/functions do you plan to have on
your website in the next 6 months? (Next 12)

Streaming video clips 10%

Relevant interactive training courses or games 10%
Enquirer sign-ups/registration 10%
Ability to make a paperless job application 9%
e-mail enquiry service 8%
Downloadable files 8%
Campaigning and online activism 7%
Online customer support 7%
Online grant application process
Information materials

Information about job vacancies

4%

0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 50%
fps o
Virtual Promise 2005: The power of the internet for charities 11 n p y ner g y

Base: 250 respondents ideas insights information

Links to other sites

© nfpSynergy



Apart from your website, how else does
your charity currently use the internet?

Information/research on the internet

e-mail for each member of staff

Purchase of other supplies/goods/services online
Purchase of travel tickets online or via intranet
Internal or external market research

Intranet for staff

Online membership or subscriptions

e-mail for key volunteers

Purchase of stationery online or via intranet
Competitive benchmarking and comparisons

Use of online training courses/ e-learning for staff
Extranet for volunteers/trustees etc

No answer
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80%
78%
59%
54%
44%
40%
37%
34%
27%
26%
18%

13%
12%

20% 40% 60% 80% 100%

(
m‘pSynerqy"

Base: 250 respondents ideas insights information



Apart from your website, how else does your charity
plan to start using the internet in the next 6 months?

Extranet for volunteers/trustees etc

Intranet for staff

Online membership or subscriptions

Use of online training courses/ e-learning for staff
e-mail for key volunteers

Internal or external market research

Purchase of stationery online or via intranet
Information/research on the internet

Purchase of other supplies/goods/services online
Competitive benchmarking and comparisons
e-mail for each member of staff

Purchase of travel tickets online or via intranet

No answer

Virtual Promise 2005: The power of the internet for charities
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| 10%

| 10%

[ 12%

[11%

111%

[11%

111%

[ 18%
7%
4%
[713%
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Of these options, which are the three most
Important for your charity/organisation?

e-mail for each member of staff 44%
Information/research on the internet

Intranet for staff

Internal or external market research

Purchase of other supplies/goods/services online
e-mail for key volunteers

Online membership or subscriptions

Competitive benchmarking and comparisons
Extranet for volunteers/trustees etc

Purchase of travel tickets online or via intranet

Use of online training courses/ e-learning for staff

Purchase of stationery online or via intranet

No answer 12%

0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 50%

&
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Website and web team resource allocation
and characteristics

nfpSyner
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Which domain name variants have you
registered for each of your domains?

.0rg.uk

.0rg

.co.uk

.com

|57%

| 40%

1 24%

1 17%

.net

.Info

.biz

Other

6%

1%

10%

12%

No answer

1 39%

0%

10%

20%

30%
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When did your charity/organisation first set

up a website?

50% -
45% -
40% -
35% -
30% -
25% -
20% -
15% -
10% 1 79% 8% 8%

8%

11%

0
9% 8% 704
0
0% -

17%

7%

0

Before 1995 1996 1997
1995
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1998

1999 2000 2001 2002

17

2003 2004 2005 No
answer
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How many web sites do you have?

100% -
90%
80% A
70% -
60% A 56%
50%
40%
30%
20%
10%

0%

1 2-3 4-6 7-10 11+ No answer

&
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Do you have a dedicated budget for your
website?

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%
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45%

Yes

36%

No

19

12%
B
Not sure No answer
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Could you Indicate the approximate size of
the budget, excluding staff costs?

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

55%
20%
0% o 4%
(0] (0]
2% 2% 2% 0
| | |—| | /1 | /1 — ﬁ | I—I | |
£0-10k £11-25k £26-50k £51- £101- £251- £501k+ Not sure No
100k 250k 500k answer
S bt
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In total how many staff work on your
website currently?

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

48%
14% h. " 16%
5% 0
J . % 1%
None 1-2 3-5 6-10 11-15 16-20 21+ No
answer
&
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In total how many volunteers work on your
website currently?

100%
90% -
80% -
70% -

58%

60% -
50% -
40%

30% -
21%

20% 16%
10%
0% - I I

None 6-10 11-15 16-20 21+ No
answer

&
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How often Is your site updated on average?

100% -
90%
80% -
70% -
60% A
50% -

40%
30%

30% -
20%
20% 15%

10% A

6%

0
16% 13%

0% | |
weekly daily monthly

Virtual Promise 2005: The power of the internet for charities 23
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How many people are allowed to enter
content onto your websites?

100%
90% -
80% -
70% -
60% -

50% - 48%

40%

0/ -
30% 290/,
10% H 6% 6%
3% 1%
0%

Just the 0-5 6-10 11-20 21+ Not sure No answer
web team

\&

. ! o V
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Is there a person responsible for...?

100% -
90% -
80% -

[ Content consistency

70% - 63% B Legal compliance
60%
50%
40% - 3870

30% - 27%

20% A 16% 13% 14%
10% A

0
0% . | e BN

Yes No Sort of Not sure No answer

&
-~
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In what ways, If any, are you using an external
agency on your website?

Hosting of the website itself 61%
Design and functionality

Online donation software

Online shop software

Online campaigning/lobbying tools
Editorial and updating

Promotion and marketing

Data handling

Online auctions

Online fundraising consultancy

As an ASP

Other

Do not use external agency

No answer 15%

0% 20% 40% 60% 80% 1000/?
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Do you use a content management system?

100% -
90% -
80% A
70%
60% -
50% A
40% - 34% 35%
30%
20%
10%

0%

Yes No Not sure Not applicable No answer

&
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Do you update your site (directly) using HTML?

100% -
90%
80% A
70% -
60% -
50% A 45%
40%

0/
30% 220/

i 0
20% 13% 16%

10% -

0% -
Yes No Not sure Not applicable No answer
fps >
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Do you pay for your web hosting?

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

58%

17%

8%

16%

0%

Yes

No

Virtual Promise 2005: The power of the internet for charities
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Does your site allow users to leave an email
address for follow up contact?

100%

90%
80% -
70% -
60% - 57%
50% -
40%
30% -
21%

20% 15%
10% A

0% -
Yes No Not sure Not applicable No answer
fps -
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Do you use emails for fundraising?

100%
90%
80% A
70%
60% -

50% A

40%

40%
30%
20%
10%

0%
Yes No Not sure Not applicable No answer
fps >
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Do you email these addresses for regular
communications?

100%

90%
80%
70%
60% -
50% A

40% 330

30%

30%
20%
10%

0%
Yes No Not sure Not applicable No answer
fpS o
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Do you use emails for campaigning?

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

36% 35%
17%
8%
3%
I I ]
Yes No Not sure Not applicable No answer
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Do you have a dedicated web server?

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

33% -

Yes No Not sure Not applicable No answer

\&
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Do you have people on your database who are
only contacted via email?

100%

90% -
80% -
70% A
60% -
50% -
40%

40% - 35%
30% A
20% 15%
10% -

0% -
Yes No Not sure Not applicable No answer
foS i
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Are you looking at digital/interactive TV as a
mass communications tool?

100% -
90% -
80% A
70% - 65%
60%
50%
40%
30%
20%
10%

0%

Yes No Not sure Not applicable No answer

&
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Are you looking at mobile telephony and SMS

asS a

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

communication tool?

52%

] 25%

] 5%

16%

2%

1

Yes No Not sure
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Are you using digital/interactive TV as a mass
communications tool?

100% -
90% -
80% A

2%

70%
60%
50%
40%
30%
20%
10%

0%
Yes No Not sure Not applicable No answer
foS e
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Are you using mobile telephony and SMS as a
communications tool?

100% -
90% -
80% -
70% 7 64%
60%
50%
40%
30%
20%
10%

0%

Yes No Not sure Not applicable No answer

&
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Does your site conform to the web accessibility
Initiative (W3C) guidelines?

100% ~
90% -
80%
70% H
60% -
50% -

40%

32%

30%
20%

10%

0%
Yes No Not sure Not applicable No answer
fps -
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If your site does not conform to W3C guidelines
IS this because of budget?

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

31%

Yes No Not sure Not applicable No answer

\&
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Do you generate online funds other than
through online trading and online donation?

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

61%
i 17%
0]
| 10% o 204
Yes No Not sure Not applicable No answer
&
i nfpSynerqgy
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Please answer the following questions about
your organisation...

OYes B No O Not sure O Not applicable B No answer

Pay for web hosting?

Allow users to leave email

5%l
address for follow up contact?

Update site with HTML? 13% (A%

Are there people on database
only contacted by email?

8% 1

Use emails for campaigning? % 8%

i

Use a content management

0,
system? s/

Have dedicated web server? 14% 1

9%

Use emails for fundraising? 4%

!

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 1(’3/9
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Please answer the following questions about
your organisation...

Email these for regular
comms?

Site conform to web
accessibility (W3C) guidelines?

Looking at mobile/SMS as
mass comms tool?

Using mobile/SMS as mass
comms tool?

Generate online funds other
than trading/donations?

Looking at DiTV as mass
comms tool?

If not, because of budget?

Using DITV as mass comms
tool?

10%

9%

9%

s
S

6%

6%

20%

22%

OYes B No O Not sure O Not applicable B No answer
I [ o [
o DGR i 3h mw ]
25% N 504 16% |
12% 949%)

7%

4%

%5%

0% 10%
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Marketing, usage measurement and user
profiling

Virtual Promise 2005: The power of the internet for charities 45 nfpsy n e r q y
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How are you marketing your website? (Top 12)

Domain name on printed materials
Links at bottom of outgoing emails
Links to other sites

Domain name on posters

Reciprocal links with other sites
Registration with search engines
e-mail newsletter

Domain name on press advertising
Charity information or donation portals
Content on third party sites

E-mail marketing (in-house names)
Offline direct marketing to target audiences

Target campaigns at specific audiences

Virtual Promise 2005: The power of the internet for charities
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| 74%
| 68%
| 60%
| 52%
| 50%
| 44%
1 43%
1 43%
1 33%
| 30%
1 30%
| 29%
| 25%
20% 40% 60% 80% 100%
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How are you marketing your website?

(Next 13)

Relationship marketing using e-mail | 23%
Search engine marketing 1 22%
Search engine sponsored words —"""77116%

Banner ads on the Web ["77116%
Tie-ups with companies/government ::I 15%
Viral marketing campaigns _:I 12%
Domain name on TV advertising "110%
[ 7%
Cost-per-click _:I 6%
Radio advertising _:I 6%

Tie-ups with Internet providers

E-mail marketing (bought-in names) [16%
SMS Alerts [[14%
Other [4%

No answer [7777113%
! !
0% 20% 40%
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How do you measure usage of your website?
s | 5%

Unique Visitors | 41%
Downloads N 3%
Page Impressions __ 29%

Page/URL tracking __ 24%

Repeat visits __ 24%

User sessions __ 23%

Registered users __ 12%
Campaign tracking _- 10%
Other __ 16%

No answer _ 16%

0% 10% 20% 30% 40% 50%

Virtual Promise 2005: The power of the internet for charities 48
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Do you have a profile or carry out user surveys?

100%

90%

80%

70%

60%

50%

40%

30%

20%

10%

0%
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18%

Yes

61%

No

49

14%
7%
o
Not sure No answer
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Please indicate how strongly you agree or
disagree with the following statements
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"The internet has changed the way our charity
works"

50%
45%
40%
35%
30%
25%
20%
15%
10%

5%

0%

29%

16%

Strongly Agree Neither Disagree  Strongly Don't No answer
agree slightly  agree nor  slightly disagree  know/ not |
disagree applicable (4
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"The internet has changed the way we work
with our clients or beneficiaries"

50%
45%
40%
35%
30%

25% -

20%
15%
10%
5%
0%

29%

16%

Strongly Agree Neither Disagree  Strongly Don't No answer
agree slightly  agree nor  slightly disagree  know/ not
disagree applicable (4
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"My charity iIs making the most of the internet”

50% -
45%
40% A
35% -
30% -

2504 24%

20%

16%

15% 13%

10% H 7%

5%

0%
O% I I I I I I ]
Strongly Agree Neither Disagree  Strongly Don’t No answer
agree slightly  agree nor  slightly disagree  know/ not
disagree applicable &
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"We have a strategic plan for use of the
Internet”

50% -
45% A
40% A
35% -
30% -

26%

25%
20% A

16%

15% A 12%

10% -
5% -
O% n I ]
Strongly Agree Neither Disagree  Strongly Don't No answer
agree slightly  agree nor  slightly disagree  know/ not
disagree applicable (4
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"Our trustees are involved with our internet
strategy”

50%
45%
40%
35%
30%
25%
20%
15%
10%

5%

0%

26%

24%

16%

Strongly Agree Neither Disagree  Strongly Don't No answer
agree slightly  agree nor  slightly disagree  know/ not
disagree applicable (4
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"The Internet has grown as a source of income
for us In the last 12 months"

50% -
45% A
40% A
35% -
30% -
25% -

20%

20%

16%

15%
10%
5%

O% I ]
Strongly Agree Neither Disagree  Strongly Don't No answer
agree slightly  agree nor  slightly disagree  know/ not

disagree applicable &
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"The Internet Is helping us reach new

audiences"

50%
45%
40%
35%
30%
25%
20%
15%
10%

5%

0%

Strongly
agree

26%

Agree
slightly

Neither
agree nor
disagree
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Disagree
slightly

S7

16%

Strongly Don't No answer
disagree  know/ not
applicable &
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"All parts of the organisation feel responsible for

making sure they make the best use of the internet”
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"The Internet Is an important aspect of my
charity’s brand and reputation management"
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"The Internet has changed the way we look at
reputation management and supporter interaction"
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